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Video creation in Google Ads

Turn content you have into YouTube video ads that drive results
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MOVING YOU FORWARD



YouTube
drives people
to take action

70%

of YouTube viewers say they bought a
brand as a result of seeing it on YouTube.!

2X

as likely to go online to buy something they
saw on YouTube vs the competitive average.?



Video action campaigns
boosts performance for
your existing campaigns

Advertisers that run YouTube ads
in addition to Search ads see
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You don’t have a video or you
think that making a video ad
could be complex and
expensive?

No problem! You can use
Video creation in Google Ads




Video creation in Google Ads
Is a free, easy way to turn
content you have into YouTube
video ads that drive results.

Y 4 o

Free, fast Designed to work
and easy to use on YouTube

©)

Built for any
audience and objective



| Create a video ad in minutes following simple steps,
using assets that you already have, and without any costs

Message/Copy ‘ )

Music from
predefined library — cBalm
.
alm
¥ Call to action I

Font style from
. . redefined libra
L User provided images, J P v

branding elements (logo, brand colors)
and message/copy.




Video creation templates are designed based on our
ABCDs guidelines for effective creative.

O Attention @ Branding @ Connection
Hook and sustain attention Brand early, often and richly Help people think or feel
with an immersive story something

ABCDs

3 YouTube




Choose the right template for your marketing objective

Use a product catalog to showcase your product or promotion

Show 2-5 Showcase 3 =
comncaocoms. Honey & Peach
products (3 products + 1 Exfolinting
P of them with extra image Se
price) $19.90 -
Highlight your product catalog ® 15s Increase consideration @ s Share a promotion G168

Tell a short story to explain your brand, product, service, or promotion

eTialm “Thalm “Balm

“Taalm| Balm 6 images 3 images
éBalm “Balm 2 logos CHASE THE SUNSET, 1 logo
NOT THE GAS STATIONS!
P TN 6 text areas P 4 text areas
“Balm “Balm “Balm

Showcase a product or brand @ 155 Introduce your brand @ 258 Feature your brand G 1ss

Promote your app or website by showing vertical screenshots

4 images

T fr
1logo delverytodey
5 text areas i

4 images
1 logo
6 text areas

Promote app download o318 Promote your app & 16

Show phone interaction @6

Promote 2
products with
before & after
prices +3
extra images.

6 images
1 logo
5 text areas

3 images
1 logo
7 text areas

Promote app download s

Tell a visual story even with 0-2 images and additional
text areas for terms and conditions

Only 2 images. No images
Allows adding Highest car qual required.
‘terms and performang Allows adding
conditions’. ‘terms and
conditions’.

Text-focused Grid Gss Present Your Message [oREY

Tease your brand, product, or service in 6 seconds

2 images 3 images
CHASE THE SUNSET,
NOT THE GAS STATIONS! 11logo 1logo
N 2 text areas ) 3 text areas
Introduce your brand (6s) [oXS Feature your brand (6s) @ 6s
4 images 4 images
1 logo 1 logo

6 text areas 5 text areas

Promote your app @6



New seasonal video templates are available to promote
your product, service or brand in your holiday campaigns!

Christmas template Diwali template

TJcorner

¢Balm

Generic offer template (Black Friday, Cyber Monday, Special Sale)

- RIDAY SA!L

eSS
CORNER
"‘3 CLEARANCE

CORNER
CLEARANCE DAY

BLACK
DAY.

w A hC WP ROGDEASY DD STANICE

Hanukkah template




Enhance your campaign performance by adding voice-over to ‘
video assets with Google Ads

Voice-over is a proven driver of video creative effectiveness across Action KPIs

Voice-over in Google Ads

* Free
il Easy

€ Fiexible

Fast

No fees, unlimited use
Type, listen, and go!
Multiple languages & voices

Assets ready in seconds

store.google.com

From just $349.

+20% more conversions and -18% lower CPA
compared to the same ad without voice-over




Use Cases




Use Video creation in Google Ads for seasonal
events and/or limited-time promotions

Seasonal events and limited promotions require a dedicated creative.
Save money and additional production time by making your ads with Video creation in Google Ads.

Use relevant promotional messaging
Include text overlays to showcase general holiday or event-related

messaging (i.e. gifting) or to showcase a limited time promo
code, site-wide sale, etc.

Refresh your creative with seasonal image assets

Replace generic year-round product images with holiday/event
-specific assets, include imagery showcasing holiday themes, or

feature inventory that goes on sale during the holiday
season/event.

Test multiple call-to-actions
Create multiple video ads with a simple CTA change. The more ad

variants you have, the more the campaign has to choose from to
optimize performance!

50% off

10% off ==t Black
Friday

‘L 50% off

The
Visit us today ) _ ‘Carly’ Sofa

10% off
becomes 50%
off for Black
Friday only

Imagery
becomes
holiday themed
for seasonality

CTAs become
custom and
holiday specific



Use Video creation in Google Ads to provide ‘
creative variation and supplement your main video

G0 I ~/LkE
(en-japan)
p Create Bumper ads in addition to your main
creative. Create an
optimized-for-action
N video, aside branding
p  Create an additional video with tailored ey

messaging for your Remarketing campaigns.

p  Create an optimized for action video in addition to r.
your branding creative, or 5 different ad variants “'?EEEE ol
for ad optimization.

> Use Video creation to test different promotions g:i;;arteem
with video experiments, before you invest in promotions.

additional creative.




Use Video creation in Google Ads to improve the
Ad Strength in Performance Max & App Campaigns

P Adding videos to your
PMax or App
Campaigns will
improve Ad Strength
and maximize
performance

P Use your existing
images, logos and
text assets to quickly
create video ads
using video creation
in Google Ads’
YouTube optimized
templates

X 4 Google Ads

~  Performance Max

© Budget and bidding

© Campaign settings

(O Asset group
Name

Assets

Audience signal

O Extensions

© summary

All campaigns

[ RS

REPORTS  TOOLS AND.
SETTINGS

Your ads are all set! They'll have a higher chance of performing

Ad strength ® & Images & Headlines

well. Excellent & Videos & Descriptions
p—
Preview
Final URL evie S & g8 O
URL expansion is on @
~
o M G =] %*
ApS /o Example.com ] YOUTUBE GMAIL SEARCH DISPLAY  DISCOVER
Video discovery ad

Images @ @©  Toshow this ad, provide final URL, 2 images, 1 logo, 1 video, 3
Add up to 15 images headlines, 2 descriptions, and business name
+ Images
Logos @
Add up to 5 logos 3 YouTube .
—+ Logos
Videos @

Add up to 5 videos. If you don't have one, Google will create videos
automatically when possible.

+ .
*5 P T —
5luten-Free
4 Videos Fresh Shell Pasta
$1.99
Headlines @

Headline 1
Description 1
www.example.com

Headline
LEARN MORE

# iR

Add up to 5 headlines  View suggestions




How to create a video
in Google Ads




| Check out the detailed demo video @

.\ | : 7" | m

Google Ads Tutorials

W

Video creation (&)
in Google Ads Aa ‘QQ ‘




In Google Ads >Tools and Settings > Click in Asset Library

< A Google Ads

Asset library

SeARCH

REPORTS  TOOLS&

SETTINGS

LN c @ 4! Account name (555:555-555)
= userloginname@email.com  \giL

Asset |

[+ I

Fc

-

) PLANNING

Perfomance Planner
Keyword Planner
Reach Planner

Ad preview and
diagnostic

\E SHARED LIBRARY

Audience manager
Bid strategies
Negative keyword lists
Shared budgets
Location groups

Placement exclusion
lists

If@ BULK ACTIONS

All bulk actions
Rules
Scripts

Uploads

X MEASUREMENTS

Conversions
Google Analytics

Attribution

[ setup

Business data
Policy manager

Account access and
security

Linked accounts
Preferences

Google Merchant
Center

9 BILLING fied ~

Billing summary Q
Billing documents SEARCH
Billing transactions

Billing settings

c'balm_retouch_environm... ts_r1
220 items

Assets

e

cBalm_brand_assets_logo
15items

Video_FinalOutput_Compressed

6 items

e “

C_Balm0007_9.jpg
1500 x 1000 - 2MB

®
e

CBALM 15 HIBISCUS 422 FINAL.mp4
00:15 - 3840 x 2140 - 19.3MB - Used by 10

Moodboard
24 items

C_Balm0007_1872.jpg
1500 x 1000 - 1.8MB - Used by 10 ads

0k &
= ho= b

C_Balm0007_2147.jpg
1500 x 1000 - 2MB

C_Bal...1789.jpg
600x900-1.8..



I Click the + button in the Asset Library >Video >then Create
video

Google Ads | Asset library 2 BN o s @)
Asset library Sortby Date modified ~ R ?l'l
£33 Folder LO\
2, Upload »

B video 4 +  Create video

L |

Jah

ED Add voice-over K ==
” . | -
N w k.

o - EST. 1990
c'Balm Natural Summer campaign  Holiday 20 campaign Black Friday 20 camp... Brand assets
56 items 64 items 123 items 32 items
Assets

p@® @ el
[ .bg.ﬁg'*
A b ik 2

almonds.png logo1.png cBalm brand showcase 15s stock-photo-1944594160.jpg
500 x 300 - 206 KB 500 x 300 - 206 KB 00:15 - c’Balm Beauty 240 x 63 2MB

i)




I Explore the Template catalog and select one of the options

X 4 Google Ads | Create video Q @ Q G (@  Accountname (sssssssss)

userloginname@email.com
REPORTS o RERESH  WEP  NC

@ Your promo code is active View x i
© croose template @ creste your video © review © urioad ‘\

Templates are built upon creative best practices and help you tell your product and brand’s unique story. Choose a video template, add your I
images and text, and we'll create an engaging video for you |

Try our free " SRS |
delivery today

Show phone interaction Dies Highlight your product s Feature your brand @1ss
" catalog "
Show the benefits of your product or Showcase your brand to drive engagement
service with a phone interaction video Show offers and promotions to drive sales with an energetic and fast-paced video
layout with a clear, shopping-focused video layout
layout
[B3images +1logo A7 text areas &5 images + 2 logos A 14 text areas [E6images +1logo A5 text areas
Use template Use template Use template
“Balm “Balm
“alm
“Balm)| Balm
Honey & Peach
Exfoliating “Balm Balm
Scrub
“Balm S 12 11 Bl Balm
$19.90 -
= “Balm «Balm “Balm
Feature your brand (6s) Ges Share a promotion Oes Showcase a product or o Q.
brand




I Preview the selected template and check the assets needed ‘
to create the video. When ready click Use template

Google BYoulube



Fill out the template: provide HEX codes for your Brand colors, your
logo, images and text. Choose the font and music from the Library
and create the video once completed.

) Q € @
GOOQ'C Ads Create video Search  Reports Toolsand  Refresh  Help Notifications
settings

Qa o

(@  Your account isn't active - Your ads arenit running because your account has been canceled. Hide  Learn more
& Croose template © create yourvideo © review [ QU=

Video details < Assets for Scene 2
Scene 2 To see a preview, provide all assets

Colors ® Images @
Primary color
#147b2b . Logo1
Landscape +logo
Recommended size: ReqUirad
1000x500
Font @ < N
Font family Text @
Roboto
Text 2 (URL)
Font weight Ti5
Regular 400 -
Music @
Selected template Storyboard @ v
2
m -
Previous Next
1 2 3 4 5 6 ou *

cancel Google E@Youube



If needed, use the Scan website feature to help you identify
images for your selected template

X Choose an image to use in your ad

Asset library Scan website Upload

Scan your website for images that meet our size requirements @

Q_ Enter your URL

By adding an image, you confirm that you own all legal rights to the image and have permission to share the image with Google for use on your

ave Cancel  pehaf in advertising or for other commercial purposes.




I Crop your images to better fit the template if needed

eeeeeeee
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I Wait a few minutes until the final video is generated. Once
done, preview it and upload it to a YouTube Channel

X 4 Google Ads = Create video [ C @ Li scomname

REPORTS c > REFRESH  HELP  NOTIFCAT userloginnan
s

& choose template @& create your video © Review © uwoioad

Select channel

Select which channel you want to upload your video to
(® Your video ad storage channel, created by YouTube ‘
O Your own channel

Generating video

This might take several minutes

Cancel




I Once uploaded, copy and save the YouTube URL and
return to the Asset Library

X 4 Google Ads | Create video U c 0

REPORTS. D REFRESH  WELP

@& Choose template @ createyourvideo @ review © vrioad

Video uploaded
Ready for an adventur
You can now use this video in your campaigns. To find this video, lifetir
use the URL below:

https://youtu.be/uukMKesdAu0 (O

o YouTube

Return to Asset library




Your video is now in the Asset Library and you are ready to
create a new video campaign or add it in an existing one

¢« 4 Google Ads

SEARCH REFRESH  HELP  NOTIFCATIONS

@ Your promo code is active View x

Asset library

o Y Addfilter

Assets

MNMEURONM

My first Vorato Ad 0F1A9011-Retouched.jpg 0F1A9133-Retouched_v2.jpg 0F1A8934-Retouched.jpg 0F1A9082.jpg

Vorato_logo_new alts_neuron_black.png
0:15 - Video ad upload channel for 617-862... 5016 x 3344 - 1.5 MB 5016 x 3344 - 1.2 MB 5016 x 3344 - 927.2 KB 5016 x 3344 - 1.1 MB

601 x 300-1.7 KB

Y

‘ ° -
My first Vorato ad 0F1A8985-Retouched.jpg Vorato_logo_new alts_VLockup_white.png Gas station 3_retouched.jpg vorato_with name_black (1)...  OF1A0696.jpg
0:15 - Video ad upload channel for 617-862. 5016 x 3344 - 786.2 KB 600 x 301 - 6.9 KB 6720 x 4480 - 10.4 MB 745x 613 - 12.5 KB 5016 x 3344 - 518.8 KB

c¢Balm

EST. 1990



In the campaign creation flow you can paste the
YouTube URL

. 828-628-2178 [DaD]aserrate
X Q W &R O a .
‘ Google Ads NeW Campalgn SEARCH REPORTS TOOLS AND HELP  NOTIFICATIONS [no login email]
SETTINGS
o Create your campaign e Confirmation
Create your video ads Skip ad creation (advanced) @ Weekly estimates
Create one or more ads now, or skip this step and create them later. Your campaign won't run without at least one ad.
&, Available impressions A

Your YouTube Video Based on your campaign settings but

not your budget or bid

Q Search for a video or paste the URL from YouTube

Required

~/ Your estimated performance
Need a video? Create one in a few steps. &

To see your estimated performance,
enter the following settings

@ YouTube - Budget

« Video ad
If your video isn't hosted on YouTube, go to YouTube to upload your video.



RELEVANT FOR VAC

Note that you can also access Video creation in Google Ads
directly from the video campaign creation flow

Q (1| QN @) 0 828-628-2178 [DaD]aserrate

x ‘ Google Ads New Campalgn SEARCH REPORTS TOOLS AND HELP NOTIFICATIONS an Ilen emall]
SETTINGS
° Create your campaign a Confirmation
Create your video ads Skip ad creation (advanced) ® Weekly estimates

Create one or more ads now, or skip this step and create them later. Your campaign won't run without at least one ad.
2. Available impressions A

Based on your campaign settings but

Your YouTube Video
not your budget or bid

Q Search for a video or paste the URL from YouTube ;
Impressions

Required

~/ Your estimated performance

eed a video? Create one in a few steps. &
To see your estimated performance,

enter the following settings:

. * Budge
Click here to launch 3 Youlube s

- . If your video isn't hosted on YouTube, go to YouTube to upload your video.
Video creation.

Please note that a separate tab
with the tool will be opened in
your browser.




Note that you
can also
access Video
creation in
Google Ads
directly from
the PMax
campaign
setup flow

* RELEVANT FOR PMAX

eeeeeeeeeeeeeeeee



